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| don't have a personal Facebook
account. | never really saw the
point. But about six years ago, | )
created a page for Warbirds Over We haven't had as much publicity this year as we'd like. Help us get the
Delaware at the Suggestion of word out! Tell your friends & family.

Fast Eddie, the announcer for
Warbirds Over Delaware.

Warbirds Over Delaware
Published by scott@mcclurgstudios.com [?]- July 7 at 2:48 PM - Q

A few hundred people followed us
the first year and it's grown ever
since. We found pretty quickly that
Facebook let us reach people
faster than any other medium we
used. If we posted something to
Facebook, people would look at it
within minutes. If they liked it,
they'd share the info with their
contacts, and we'd reach even

more people.

We used Facebook to build 36,298 3,256 .
excitement around the event and Fagnie Raacies ERgOREmene Sl
to share last minute details, like OO 107 23 Comments 363 Shares
the design of that year's t-shirt, but

we still relied on traditional media, 0 Like P B

like newspapers, TV and radio, to
get the word out to spectators.

This year, we weren't as successful as we usually are in getting the media to cover us.
Days before the event, we realized how little coverage we had and we were afraid that
the general public weren't aware of the event. We needed to get the word out fast.
Traditional media typically want a lot of notice. Usually at least a month.

We tried something new. | posted a note to Facebook saying, “We haven't had as much
publicity this year as we'd like. Help us get the word out! Tell your friends & family.” |
included a snazzy photo with event details.

The response was far beyond our expectations. The post went up on the Sunday before
the event around 3:00 in the afternoon. By 9:00 the next morning, we'd reached 11,000



people. That evening, the count was up to 15,000. Today, it has been seen by over
36,000 people and it's been shared by over 360 people. It also convinced nearly 300
new people to follow our page.

The final turn out for the event was good enough to allow us to sell out of t-shirts, which
goes a long way to deferring the cost of the event. Without the Facebook campaign, you
could have seen tumbleweeds blowing across the parking lot.

Next year, we are still going to use traditional media to advertise the event, but we'll

definitely use Facebook, too.

If you're looking for IMAC, it's coming next month. We wanted to give each of our big
flying events an issue of its own this year.




FREE TO SPECTATORS - FAMILY FRIENDLY

PRINCE GEORGE’S
RADIO CONTROL CLUB

2019 ANNUAL BIG/WARBIRD R/C EVENT

EVENTS:

Scale Military RC Airplanes

Giant Scale Civilian RC Aircraft
Extreme Aerobatic Demonstrations
200 MPH Turbine Powered Jets
Food Concessions

Raffle Prizes

DATE / LOCATION:

September 21,2019 - September 22, 2019
17230 Swanson Road Upper Marlboro, MD

Runway Coordinates:

38 degrees 51'03"N 78 degrees 41'59" W
40' X 800' Asphalt Paved Runway

100" X 800' Grass Strip With Unobstructed
Flying Area

Flying Starts 9am to 4pm Both Days
Pilot Event Landing Fee - $20.00
Event Director - Rick Moreland

Rmoreland1@Verizon.net
(410)570-2545 or (301)261-7366

SAVE THE DATE -
September 21, 2019 - September 22, 2019




Glitch Busters
is @ monthly publication of the Delaware R/C Club:

www.delawarerc.org

President: Freddie Butts fouttsjr@aol.com
Vice President: Greg Schock dadschock@msn.com
Treasurer: Vic Pugarelli vpugarelli@verizon.net
Secretary: Tom Dicuirci dicuirciclan@verizon.net
Newsletter Editor-in-Chief: Roger McClurg roger@mecclurgstudios.com

Newsletter Photo Editor: Scott McClurg scott@mcclurgstudios.com




